
 

 

PT Integra Indocabinet Tbk. 

Proxy on Strong US Housing Market 

BUY (TP: IDR 920) 

We initiate coverage on PT Integra Indocabinet Tbk. (WOOD) with 

a BUY RATING and target price of IDR 920, derived from FY21E 15.3x 

PE (its 3-yr avg.). We believe WOOD could generate more market share in 

US market, supported by 1) heightening on US-China trade war, 2) more 

competitive due to a GSP facility, and 3) abundant supply of raw materials.  

Hence, it will translate a top/bottom-line acceleration. Key risk to our calls: 

slow down in US housing market. 

  

Expanding wooden furniture market. Based on Fior Markets, the global 

wooden furniture was valued at USD 214.18 bn in 2020 and expected to 

reach USD 309.99 bn by 2028, growing at a 4.73% CAGR in FY21-28F, 

driven by the economic growth that enhance the living standard, leading to 

higher spending on the wood-based materials. In addition, the US market 

provides a huge wood furniture market as the total wooden furniture 

import value reached USD 13.8bn in FY20 with a 4.02% CAGR in FY11-20. 

With the strong property market paired with low-interest-rate environment 

and increased demand for WFH from employers, we believe that it should 

give a positive impact on wood furniture consumption onwards.   

  

Seizing the opportunity from the US-China trade war. Lately, US (one 

of the biggest importers for wooden furniture) has imposed tariff on China 

(China had the biggest market share in US market in FY18), which provides 

opportunities to other wood furniture exporting countries such as 

Indonesia, Vietnam, and Malaysia. Moreover, the extension of GSP facility 

for Indonesian exports to US in Nov-20 should provide a competitive 

advantage for Indonesia through the special import tariff for GSP 

beneficiary countries, while competitor exporters such as Vietnam and 

Malaysia are not registered on GSP facility. Furthermore, we observed that 

recent incident such as Suez Canal and Covid-19 pandemic have proven a 

disadvantage position for exporter countries that are very dependent on 

raw material from other countries such as Vietnam, resulting in 

uncompetitive and volatile pricing. Hence, we believe Indonesian is in the 

prime position to grab more market share in US market.   

 

Robust Top line growth should accelerate earnings. We believe 

WOOD should benefit from these opportunities. Additionally, we forecast 

WOOD’s revenue to reach IDR 4.2tn in FY23F with a 12.2% CAGR in FY20-

23F. Meanwhile, we estimate GPM will grow from 33.6% in FY20 to 34.1% 

in FY23 driven by higher utilization rate. Thus, net profit will increase to 

IDR 468bn in FY23F with a 14.2% CAGR in FY20-23F with NPM improving 

from 10.6% in FY20 to 11.1% in FY23F.  
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Stock Information  

Sector Consumer 

Bloomberg Ticker WOOD IJ  

Market Cap. (IDR tn) 4.7 

Share Out./Float (mn) 1,788/4,573 

Current Price 745 

FY21E Target Price 920 

Upside 23.5% 

 

Share Price Performance  

52W High (15/04/21) 900 

52W Low (06/18/20) 342 

52W Beta 0.8 

YTD Change 33.0% 

 

Relative Valuations  

Trailing P/E 15.1x 

Forward P/E 12.8x 

P/BV 1.4x 

Highlights (IDR Bn) 2019 2020 2021E 2022F 2023F 

Revenue 2,136 2,969 3,744 3,945 4,202 

   % growth 1.7% 39.0% 26.1% 5.4% 6.5% 

Gross Profit 744 997 1,261 1,336 1,434 

Net Profit 217 314 377 416 468 

   % growth -9.1% 44.4% 20.0% 10.5% 12.4% 

Gross Margin (%) 34.8% 33.6% 33.7% 33.9% 34.1% 

Net Margin (%) 10.2% 10.6% 10.1% 10.6% 11.1% 

Return on Equity (%) 8.1% 10.4% 11.5% 11.8% 12.2% 

Return on Assets (%) 3.9% 5.3% 5.3% 5.7% 6.1% 

EPS (IDR) 35  50  60  67  75  
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Company Background 

 
A brief history of Integra Indocabinet. PT Integra Indocabinet Tbk. 

(WOOD) was established in 1989 as a manufacturing company for simple 

wooden products. Throughout its journey, Integra has become the largest 

integrated wood-based manufacturing company in Indonesia. Integra en-

gages in 3 (three) business fields, namely Forest Concession, Manufactur-

ing of Wooden Furniture Processing and Trading, which are currently oper-

ated through 7 (seven) subsidiaries of PT Narkata Rimba, PT Belayan River 

Timber (Forest Concession), PT Intertrend Utama, PT Interkraft, PT Intera 

Indonesia, PT Inter Kayu Mandiri (Manufacturing), and PT Integriya 

Dekorindo (Trading).  

 

 

 

 

 

 

 

Historic milestones 

Source: Company data, Sinarmas Investment Research 

Ownership structure 

Source: Company data, Sinarmas Investment Research 
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Revenue contribution and product overview. WOOD’s line of business 

consists of 1) manufacture of wooden furniture and business component, 2) 

forest concession, and 3) trading, each accounted for 94.5%, 4%, and 

1.5% as of 2020. 

 

 

Manufacturing segment. The manufacturing activities cover the produc-

tion process of furniture, door, and project-based building component for 

hotels, real estate developers (apartment and condominium projects) and 

government (affordable rent apartments, schools, etc). The outcomes from 

this segment include knockdown furniture, fully-assembled furniture, and 

building component. The company sells its products in the export and do-

mestic market. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Forest concession. The company owns forest concessions in East Kutai, 

West Kutai, and Kutai Kartanegara, East Kalimantan with total area of 163 

thousand ha and capacity of 90,000 m3 per year. The company has applied 

go-green principle in all forests and has received environmental certifica-

tions, such as Forest Stewardship Council (FSC) and Wood Legality Verifica-

tion System (SVLK), which are necessary to undertake exports to US and 

Europe. 

 

 

Source: Company data, Sinarmas Investment Research 
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Trading and Distribution. The company through its through its subsidi-

ary, Integriya Dekorindo, manages two brands: (1) FESTIVA for distribution 

and (2) KANA for retail sales. Currently, the company sells and distributes 

furniture produced by Integra Group, such as non-wooden furniture 

(imported products), as well as fast moving items such as dining chair and 

table, sofa, sofa bed, recliner, shoe rack, and cabinet. The products can 

also be purchased online via its website, and several e-commerce such as 

Tokopedia, Blibli, Livassa, and Dekoruma. 

 
Source: Company data, Sinarmas Investment Research 

Knock-down furniture 

Fully-assembled furniture 

Building components 

Top 10 customers in 2020 

Source: Company data, Sinarmas Investment Research 
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Business Operations 

 

Production facilities. WOOD manufactures its products through produc-

tion facilities located in Sidoarjo and Lamongan, East Java, with total area 

of ~55 ha. Total installed production capacity reaches 47,775 m3 for furni-

ture with utilization rate of 63.3% and 345,060 m3 for building component 

with utilization rate of 47.6%. Worth to note that WOOD still has 30 ha of 

land available for further development.  

 

Distribution channel. WOOD’s distribution activities are handled by the 

company’s subsidiary, PT Integriya Dekorindo, which distributes furniture 

manufactured by the Company to traditional and modern retail outlets. 

Currently, company has a vast distribution outreach in over 320 stores 

through three distribution centers in Surabaya, Yogyakarta, and Tangerang 

(Banten). 

Interkraft WII

Furniture BC: FJLB Furniture
BC: 

Millwork
Furniture Furniture

BC: 

Millwork

BC: 

Wooden 

Blind

BC: 

Plywood
Doors

Betro, Sidoarjo 16 5 2 2 25

Gedangan, Sidoarjo 2.6 2.6

Buduran, Sidoarjo 3 5 3 11

Lamongan 10 6 16

Integra Indocabinet Intera Intertrend

Total

Production area (in ha) 

Source: Company data, Sinarmas Investment Research 

Distribution area (Indonesia) 

Source: Company data, Sinarmas Investment Research 

Distribution area 



 

 6 Consumer - WOOD |  30 June 2021  

Industry Overview 

 

Global market overview. The rapid economic growth over the past years 

has enhanced global living standards. The improving purchasing power has 

resulted in the expansion of the housing industry. As disposable income 

rises, consumers are more likely to spend more in advanced interior design 

for their houses. This trend is positively influencing demand for wooden 

furniture market, as wooden furniture is one of the materials that are still 

preferred by the majority of consumers. The development of better design 

and ready-to-assemble products coupled with the gradual shifting 

preference toward more premium furniture are expected to propel the 

industry expansion. 

 

Residential places still dominates the market. Based on report 

published by Fior Markets, the global wooden furniture was valued at USD 

214.18 bn in 2020. The market is still driven by the furniture demand for 

residential places, including kitchen, bedroom, dining room, and others, 

which held the largest market share of 68.55% in 2020, surpassing the 

furniture demand for commercial places. Wood becomes a popular choice 

for the furniture due to its replenishing characteristics. By the distribution 

channel, the offline segment still dominated the market with the value of 

USD 153.82 bn  (71.8% from total). However, the online wooden furniture 

distribution channel is more efficient compared to the offline segment, 

which will drive the growth going forward. Overall, the global wooden 

furniture market is expected to reach USD 309.99 bn by 2028, growing at a 

CAGR of 4.73% for the period 2021-2028, driven by rapid economic 

growth, increasing disposable income, improving living standards and 

economic condition, and increasing housing demand. 

 

 

US Market. US is the leading import country among other furniture 

importing countries, with wooden furniture being the most popular items. 

In 2020, the overall value of US furniture imports was USD 25.8 bn, up 

1.2% from 2019, with wooden furniture accounting for 53% of total import 

value. The wooden furniture import value has grown steadily over the last 

ten years, with a 4.02% CAGR 2011-2020, reaching USD 13.8 bn in 2020. 

Furthermore, after seeing a major dip in March and April 2020 as a result 

of stores closure, the US retail sales furniture and home furnishings has 

rebounded and consistently exceeding its 5-year mean of USD 9.8 bn since 

US wooden furniture import value (in USD million) 

Source: UNComtrade, Sinarmas Investment Research 
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Jun-20, which we believe is due to low-interest rate environment paired 

with the Work From Home (WFH) policy in US. Aside from that, according 

to Bloomberg, the implementation of WFH has increased the productivity 

by 5% in US. Hence, we believe that many companies will consider 

adopting or miking the WFH policy as their new working environment, 

which will carry a promising demand growth potential for wood furniture 

market. 

 

 

 

US-China trade war provides opportunities to GSP countries. The 

trade war between US and China, which began in July 2018, has triggered 

a shift in the industry over the past three years. The US government 

imposed tariffs as high as 25% on almost all furniture categories from 

China by that time. Recently, in February 2021, US Commerce Department 

also implemented final antidumping duties on China imports ranging from 

45.49%-231.6% and anti-subsidy duties ranging from 20.56%-252.29%, 

while the tariffs for Generalized System of Preferences (GSP) countries 

remain “free”. As a result, according to UN Comtrade, China’s wooden 

furniture shipments fell 35.8% to USD 3.5 bn in 2019, and another 38.9% 

to USD 2.2 bn in 2020. China’s total contribution to total US import value 

has likewise declined from 38.4% in 2018 to 15.7% in 2020. Vietnam has 

now surpassed China as the top exporter of finished goods to the US 

market. By comparison, Vietnam has made great progress on the global 

stage, with total shipments grew by 22.7% to USD 4.2 bn in 2019, and up 

by 25.4% to USD 5.3 bn in 2020, with its market share went up from 24% 

in 2018 to 38.5% in 2020. Meanwhile, Indonesia as one of the beneficiary 

countries of GSP also enjoys the expansion, with total value increased by 

4.5%/20.7% to USD 525 mn/633 mn in 2019/2020 and its market share 

growing from 3.5% in 2018 to 4.6% in 2020. Hence, we believe that 

China’s competitiveness in US market has declined, opening up 

opportunities for the other wood exporting countries. 

Trade War 

Tariff

Andi dumping 

duty
Anti subsidy duty General GSP

Wood Mouldings & Millwork 25% 45.49% - 231.60% 20.56% - 252.29% 3.2% Free USD 1.3 bn

Wooden Cabinets & Vanities 25% 48.5% - 262.18% 20.93% - 293.45% Free Free USD 8.7 bn

Hardwood Plywood 25% 183.6% 194.9% 8% Free USD 2.9 bn

Products

China Others
Potential 

market

Export tariff to US 

Source: US government, Sinarmas Investment Research 
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FSC-certified forest concession. FSC (Forest Stewardship Council) 

certification ensures that wood products come from responsibly managed 

forests that provide environmental, social and economic benefits. In order 

to be FSC-certified, the forest should be managed in a way that preserves 

biological diversity and benefits the lives of local people and workers, while 

also assuring economic viability. The FSC Principles and Criteria serve as 

the foundation for all forest management standards globally, thus it is 

necessary to have such certification in order to enter the export market, 

particularly in US and Europe. As mentioned before, WOOD should benefit 

from its ownership of forest concessions in East Kutai, West Kutai, and 

Kutai Kartanegara that have been certified by FSC, allowing it to ship its 

products globally. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Forest Certification 

Source: FSC.org, Minister of Environment and Forestry, Sinarmas Investment Research 
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Investment Thesis 

 

US market as the growth engine. The US market carries a promising 

demand growth potential for the overall furniture industry. With the rapid 

economic growth over the past years, the living standards have improved, 

and consumers are more likely to spend more on interior design with wood 

being one of the materials still preferred by the majority. The US retail 

sales for furniture and home furnishings data also showed that the demand 

has been back and keep expanding since Jun-20 after it was hit hard in Apr

-20 when lockdown was applied. We believe that this trend may continue, 

and it should give an accelerating top-line growth to the company.  

 

Opportunity from US-China tension and current Generalized System 

of Preferences (GSP) policy. The implementation of anti-dumping and 

anti-subsidy tariffs in 2018 has harmed China’s exports to US. China’s 

market share in the US market has been decreasing over the past year, 

falling from 38.4% in FY18 to 15.7% in 2020. Given this condition, this 

should provide exciting opportunities for other wood furniture exporting 

countries, such as Vietnam, Malaysia, and Indonesia. Furthermore, the 

extension of the GSP facility for Indonesian exports to US in Nov-20 should 

provide Indonesia with a competitive advantage through the special import 

tariff for GSP beneficiary countries. Hence, we believe that WOOD may be 

able to capture China’s shrinking target market that will result in top-line 

expansion with the growing market in US onwards. 

 

Stable margin onwards. Located in Indonesia, which has the world’s 

third-largest tropical forest area with rich hardwood and softwood 

resources, the company obtains competitive advantages on its raw 

materials in terms of pricing and material availability. In addition, 

Government has restricted the export of raw wood, leading to a more 

stable and discount price between local and global prices. Hence, we 

believe that WOOD could generate a stable margin onwards. Comparing 

with other furniture exporters, Vietnam exporters are very dependent on 

raw materials from other countries. According to Vietnam Investment 

Review, due to the Suez Canal incident, the supply issues for raw materials 

for Vietnam’s export wood processing were further exacerbated, resulting 

in 10%-25% price hike on raw materials. Hence, given Vietnam 

disadvantage position in regards to its material supply, we don’t think 

Vietnam will dominate the market, as buyers especially from US might 

want to diversify their supply to more stable and reliable production 

country.  

  

FSC-certification requirements. Other than that, WOOD owns FSC-

certified forest concessions in East Kalimantan with a total area of about 

163 thousand ha and a capacity of 90,000 m3 per year. The FSC 

certification is required to be qualified to enter into the global market, 

which we believe that it may give an abundant opportunity for WOOD with 

the expanding wood furniture global market. As a result, we believe that 

WOOD will be able to grow its market share in US with its high-standard 

products that fulfill the US quality requirements. 

  

Better Indonesia’s economic outlook, boosting the local sales. With 

the recent strong property in Indonesia as many listed developers posted 

strong marketing sales in 1Q21, we estimate it will directly give a positive 

result to the local furniture sales. Going forward, with the better economic 

outlook paired with the acceleration of the vaccine distribution, we believe 

the local furniture sales will also give a positive contribution to the 

company. 
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Financial Outlook 

  

FY20 at a glance. PT Integra Indocabinet Tbk. (WOOD) booked revenue 

of IDR 2.9tn (+39.0% YoY), mainly driven by a 72% growth YoY on 

manufacturing-export sales. On the margin side, GPM dropped by 125bps 

to 33.6%, due to a higher contribution from lower margin product (building 

component at 41.9% vs. 23.5% in FY19). Opex to sales was maintained at 

11.9%, leading to operating profit of IDR 641bn (+30.9% YoY) with OPM of 

21.6%. In addition, WOOD recorded a gain on disposal of FA of IDR2tn, 

resulting PBT of IDR 412bn (+45.2% YoY). As a result, net profit increased 

to IDR 314bn (+44.2% YoY) with NPM of 10.6%.  

  

1Q21 results. In 1Q21, WOOD recorded revenue of IDR 912bn (+89.2% 

YoY), driven by higher export sales of IDR 886bn (+120.8% YoY). On the 

margin side, the GPM dropped to 33.0% (vs. 35.0% in 1Q20), due to 

product mixed. Opex to sales increased by 40bps to 12.3%, mainly due to 

a higher selling expense to sales of 7.7% (vs. 4.9% in 1Q20). As a result, 

net profit lifted to IDR 101bn (+78.3% YoY) with NPM of 11.2%.  

  

Top-line expansion. In 5M21, WOOD booked the hand sales order of IDR 

2.6tn or achieving 70.3% FY21 company sales target of IDR 3.7tn as we 

believe this achievement was driven by the implementation of anti-

dumping and anti-subsidy. Going forward, we estimate that the company 

would be able to secure the top-line expansion, supported by 1) 

implementation of anti-dumping and anti-subsidy, 2) local sales recovery in 

2H21 onwards, and 3) further expansion on retail sales. For the 

manufacturing revenue stream, we estimate that the export sales to grow 

by 31.3%/5.4%, while the local sales at +3.0%/+5.4% in FY21E/22F. 

Hence, it will translate to a 26.1%/5.4% growth of company revenue in 

FY21E/22F.  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

Higher utilization rate, leading to margin expansion. As of FY20, 

WOOD posted the furniture/building component’s utilization rate of 

67.6%/47.6%, respectively with GPM of 33.6%. Given a higher production 

volume onwards, we estimate the utilization rate of furniture and building 

components to grow by 443bps/203bps and 952bps/200bps in FY21E/22F, 

respectively. As a result, the GPM will gradually increase to 33.7%/33.9% 

in FY21E/22F.  

  

  

  

  

  

  

WOOD’s revenue stream 

Source: Company Data, Sinarmas Investment Research 

WOOD’s revenue stream 

Source: Company Data, Sinarmas Investment Research 
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Profitability improvement, resulting an earnings acceleration. Our 

forecast on the company’s earnings acceleration is driven by 1) the 

acceleration of export sales, 2) margin improvement due to higher 

utilization rate, and 3) improvement on leverage position. Hence, we 

forecast the net profit to grow 20.0%/13.7% with NPM of 10.1%/10.6% in 

FY21E/22F, respectively. Hence, it translate a higher ROE and ROA of 

11.5%/5.3% and 11.8%/5.7% in FY21E/22F.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

We initiate coverage on PT Integra Indocabinet Tbk (WOOD), with 

a BUY RATING and a target price of IDR 920, derived from FY21E 

15.3x PE (its 3yr avg.). We believe WOOD should be benefited from the 

strong US housing market, which >90% of its sales came from the export 

market. As of now, WOOD is traded at 12.8x PE (-1SD from its 3yr avg.), 

which provides an attractive risk and reward.  

 

 

 

Improvement on utilization rate 

Source: Company Data, Sinarmas Investment Research 
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Source: Company Data, Sinarmas Investment Research 
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Source: Company as to historical data, Sinarmas Investment Research as to any forecast 

Income Statement (IDR Bn) 2019 2020 2021E 2022F 2023F 

Revenue 2,136  2,969  3,744  3,945  4,202  

% growth 1.7% 39.0% 26.1% 5.4% 6.5% 

COGS              1,392               1,972               2,483               2,610               2,768  

Gross Profit                744                 997              1,261              1,336              1,434  

% growth 0.6% 34.0% 26.6% 5.9% 7.3% 

Operating Expenses               (254)               (355)               (474)               (507)               (541) 

Opex to Sales (%) 11.9% 11.9% 12.7% 12.8% 12.9% 

EBIT                490                 642                 787                 829                 893  

% growth 3.6% 30.9% 22.6% 5.3% 7.7% 

EBITDA                580                 716                 857                 931              1,001  

% growth 20.6% 23.6% 19.6% 8.7% 7.6% 

Other Income (Expenses)                   13                    12                    22                    21                    19  

Net Financing Income (Expenses)               (219)               (242)               (325)               (329)               (327) 

EBT                284                 412                 483                 521                 585  

Tax Expenses                 (66)                 (98)               (106)               (104)               (117) 

Net Income                217                 314                 377                 416                 468  

% growth -9.1% 44.4% 20.0% 10.5% 12.4% 

EPS 
                 35                   50                   60                   67                   75  

      

Balance Sheet (IDR Bn) 2019 2020 2021E 2022F 2023F 

Cash & equivalents                   24                    42                  142                  107                  124  

Trade receivables                 936                  687                  769                  811                  863  

Other CA              2,092               2,663               3,080               3,230               3,429  

Total Current Assets             3,052              3,393              3,991              4,147              4,416  

Fixed Assets              2,365               2,334               2,424               2,476               2,519  

Other LT assets                 102                  222                  689                  719                  756  

Total Assets             5,519              5,949              7,104              7,342              7,691  

Trade Payables                 227                  314                  341                  383                  407  

Short-term loans              2,091               2,200               2,118               2,026               2,028  

Other current liabilities                   36                    36                    42                    44                    47  

Total Current Liabilities             2,355              2,551              2,501              2,453              2,482  

Long term loans                 211                  124               1,014                  996                  977  

Other long term liabilities                 252                  245                  314                  348                  383  

Total Liabilities             2,818              2,919              3,829              3,797              3,842  

Share & APIC                 857                  855                  855                  855                  855  

Other equity              1,048               1,044               1,044               1,044               1,044  

Retained earnings                 786               1,121               1,366               1,637               1,941  

NCI                    9                    10                    10                    10                    10  

Total Equity              2,701              3,030              3,275              3,545              3,849  

Total Equity & Liabilities             5,519              5,949              7,104              7,342              7,691  
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Source: Company as to historical data, Sinarmas Investment Research as to any forecast 

Cash Flow (IDR Bn) 2019 2020 2021E 2022F 2023F 

Net Income                217                 314                 377                 416                 468  

Depreciation & amortization                   89                    74                    69                  102                  108  

Chg. in NWC               (689)               (235)               (467)               (147)               (225) 

CF from Operating              (382)                154                 (21)                371                 352  

Capital Expenditure               (519)                 (46)               (159)               (154)               (151) 

Chg. in LT Assets                 249                (108)               (500)                 (30)                 (37) 

Chg in LT Liabilities                    6                    (8)                   70                    33                    35  

CF from Investing              (265)              (162)              (589)              (151)              (152) 

Chg. in Share & APIC                     -                    (3)                     -                      -                      -  

Chg. In other equity                    5                    (3)                     -                      -                      -  

Chg. in Bank Loans                 597                    21                  809                (110)                 (18) 

Dividends Paid                   28                    21                (132)               (146)               (164) 

CF from Financing                630                   36                 677               (256)              (182) 

Change in Cash                 (17)                   28                    67                  (35)                   18  

Beginning Cash                   64                    47                    75                  142                  107  

Ending Cash                  47                   75                 142                 107                 124  

      

Financial Ratio & Key Assumptions 2019 2020 2021E 2022F 2023F 

Profitability           

Return on Equity 8.1% 10.4% 11.5% 11.8% 12.2% 

Return on Assets 3.9% 5.3% 5.3% 5.7% 6.1% 

Gross Margin 34.8% 33.6% 33.7% 33.9% 34.1% 

Operating Margin 22.9% 21.6% 21.0% 21.0% 21.3% 

EBITDA Margin 27.1% 24.1% 22.9% 23.6% 23.8% 

Net Margin 10.2% 10.6% 10.1% 10.6% 11.1% 

Liquidity      

Current Ratio (x) 1.3 1.3 1.6 1.7 1.8 

Quick Ratio (x) 0.4 0.3 0.4 0.4 0.4 

Solvency      

Debt to Equity (x) 0.9 0.8 1.0 0.9 0.8 

Debt to Assets (x) 0.4 0.4 0.4 0.4 0.4 

Valuation      

Price to Earnings (x) 22.1 15.3 12.8 11.6 10.3 

Price to Book (x) 1.8 1.6 1.4 1.3 1.2 
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SINARMAS SEKURITAS INVESTMENT RATINGS GUIDE 
 
BUY: Share price may rise by more than 15% over the next 12 months. 
ADD: Share price may range between 10% to 15% over the next 12 months. 
NEUTRAL: Share price may range between –10% to +10% over the next 12 months. 
REDUCE: Share price may range between –10% to –15% over the next 12 months. 
SELL: Share price may fall by more than 15% over the next 12 months. 
 
 
 
DISCLAIMER  
 
This report has been prepared by PT Sinarmas Sekuritas, an affiliate of Sinarmas Group.  
 
This material is: (i) created based on information that we consider reliable, but we do not represent that it is 
accurate or complete, and it should not be relied upon as such; (ii) for your private information, and we are not 
soliciting any action based upon it; (iii) not to be construed as an offer to sell or a solicitation of an offer to buy any 
security. 
 
Opinions expressed are current opinions as of original publication date appearing on this material and the 
information, including the opinions contained herein, is subjected to change without notice. The analysis contained 
herein is based on numerous assumptions. Different assumptions could result in materially different results. The 
analyst(s) responsible for the preparation of this publication may interact with trading desk personnel, sales 
personnel and other constituencies for the purpose of gathering, integrating and interpreting market information. 
Research will initiate, update and cease coverage solely at the discretion of Sinarmas Research department. If and 
as applicable, Sinarmas Sekuritas’ investment banking relationships, investment banking and non-investment 
banking compensation and securities ownership, if any, are specified in disclaimers and related disclosures in this 
report. In addition, other members of Sinarmas Group may from time to time perform investment banking or other 
services (including acting as advisor, manager or lender) for, or solicit investment banking or other business from 
companies under our research coverage. Further, the Sinarmas Group, and/or its officers, directors and employees, 
including persons, without limitation, involved in the preparation or issuance of this material may, to the extent 
permitted by law and/or regulation, have long or short positions in, and buy or sell, the securities (including 
ownership by Sinarmas Group), or derivatives (including options) thereof, of companies under our coverage, or 
related securities or derivatives. In addition, the Sinarmas Group, including Sinarmas Sekuritas, may act as market 
maker and principal, willing to buy and sell certain of the securities of companies under our coverage. Further, the 
Sinarmas Group may buy and sell certain of the securities of companies under our coverage, as agent for its 
clients. 
 
Investors should consider this report as only a single factor in making their investment decision and, as such, the 
report should not be viewed as identifying or suggesting all risks, direct or indirect, that may be associated with 
any investment decision. Recipients should not regard this report as substitute for exercise of their own judgment. 
Past performance is not necessarily a guide to future performance. The value of any investments may go down as 
well as up and you may not get back the full amount invested. 
 
Sinarmas Sekuritas specifically prohibits the redistribution of this material in whole or in part without the written 
permission of Sinarmas Sekuritas and Sinarmas Sekuritas accepts no liability whatsoever for the actions of third 
parties in this respect. If publication has been distributed by electronic transmission, such as e-mail, then such 
transmission cannot be guaranteed to be secure or error-free as information could be intercepted, corrupted, lost, 
destroyed, arrive late or incomplete, or contain viruses. The sender therefore does not accept liability for any 
errors or omissions in the contents of this publication, which may arise as a result of electronic transmission. If 
verification is required, please request a hard-copy version. 
 
Additional information is available upon request. 
 
Images may depict objects or elements which are protected by third party copyright, trademarks and other 
intellectual properties.  
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